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In a recession, budgets get
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o BUT WHAT TO CUT?
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~ Creative Marketing
INn a Downturn Economy



Dond6t panic. Cut only what you ce&
ExXpose & explain your brands & pr
Leverage your competitoros invest
Measure, Optimize, Measure, Optimize...

Get the low hanging fruits (customers) first.

Build and | everage your ambassadodc
Dondét just entertain, engage!

And make sure you listen to your customers.

Build trust and confidence through clarity and transparency.

Escape from the middle.

Marketing has changed
eeven more Iin times of recession
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Cut only what you
canot measul
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The biggest shift in a downturn is towards
accountable media - this typically means a greater spend
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